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DISCLAIMER

This presentation was made available by permission of the
presenter for Inspire 2025 On-Demand for informational purposes
only.

The presentation and the materials may not be downloaded,
replicated, altered, disclosed to anyone else, or used for any
other purpose.

The presentation is not to be interpreted as any commitment to
deliver any functionality or guarantee of any results and you should
not rely upon the presentation or any statements to make
purchasing decisions.

Please reach out to the presenter(s) directly for
any questions about the presentation.
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Key Trends

Influencing Business Analytics & Reporting Landscape
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Better Decision-Making consistently drives interest in Bl & Reporting
2018 2024

Buyer's Business Intelligence Objectives Buyer's Business Intelligence Objectives
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Cost Savings / Operational Efficiency

Growth In Revenues Cost Savings / Operational Efficiency

m Critical Very Important ®Important m Critical Very Important ® Important

The for investing in Bl & Reporting have not changed over the years.

What's at stake has changed — The

Dresner Bl Report, 2018, 2024
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Today’s Environment
Demands Smarter,
Faster Decisions

“In a budget constrained environment,
how do we do more with less?”

“How can | mitigate the impacts of economic
fluctuation on us?”

“How can generative Al help our business?”
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is at the heart of the next Analytic & Bl Wave
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Smurfit Company & Mission Overview

Westrock

Smurfit Westrock is a global leader in
sustainable paper and packaging, operates
iIn 40 countries with over 500 packaging
converting operations and 62 paper mills.

Offers an unparalleled portfolio of innovative
corrugated and consumer packaging
solutions.

With the circular economy at the core of our
business, we use renewable, recyclable and
recycled materials to create sustainable
packaging solutions

alteryx

Mission of Smurfit Westrock:

Dedicated to and
paper and packaging solutions to help
. Smurfit

Westrock is committed to delivering

for shareholders,
customers, employees and the communities
where it operates.
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"How does Alteryx play a role in your
workflow and how you create value?”
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*“When did you first get
started with Auto Insights?”
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Audience Poll

What is your usage of Auto Insights today?

1. Active Auto Insights user
2. Currently exploring Auto Insights

3. Stumbled into this session not realizing it was
about Auto Insights
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"How do you ensure the right information
reaches decision makers?”
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Audience Poll

ol

Which best describes your situation today?
1. Leadership want printed PDF documents

2. Leadership are engaged via dashboards
3. Leadership prefers a face-to-face meeting
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“Can you walk me through that first
use case and how it evolved?”
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"How do you tailor this to different
types of users—some more technical,
others not—I assume it's not a

one-size-fits-all approach?”
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AUTO INSIGHTS

(D Playboaks uses Al to suggest use cases and reports. This technology is new and impraving.

Playbooks

Evaluate analytics use cases and reports. Learn more

{®) Enter aScenario Scanyour Data

Dataset not required

Enter any scenario to evaluate opportunities (0

Test how Auto nsights can support analytics needs (powered by synthetic data)

Enter a role, department, company and/or business objective

#% Playbooks is powered by Al

e app

with Microsc

Text prompts and, wi nd randomized sample values

e, the structur

Cogni
Playbooks, all terms and policies of Azure Cognitive Services also a

will be sh 5 in order to power Playbooks' re




AUTO INSIGHTS

(D Playbooks uses Al to suggest use cases and reports. This technology is new and impraving.

Playbooks

Evaluate analytics use cases and reports. Learn more
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Enter any scenario to evaluate opportunities (0
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Analysts Knowledge Workers Non-technical users

“Drop Auto Insights into “Scan your data to get “‘Show them what they
your existing workflow” instant insights” can get immediately”
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"How has Auto Insights changed the type
& frequency of dashboard requests on your team?”
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Audience Poll

What's your biggest struggle today?

1. Leadership buy-in

2. Enablement

3. Technical challenges
4. Process oversight

Inspire 2025



“What's next for Westrock in
your journey with Alteryx?”
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“If you had to give some advice to
others embarking on this journey,
what would it be?”
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